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Crayola Aims to Color the Great White Way 
National Crayon Day Celebration in New York’s Times Square to Feature the Retirement of a 

Popular Crayon, Giant Coloring Mural and 25-Foot Crayon Box  
  
New York, NY (March 15, 2017) – Crayola, maker of the iconic Crayola crayon, invites 
children of all ages to Times Square on Friday, March 31 for a celebration of color and creativity 
in honor of National Crayon Day. Participants can pick up free gifts, meet crayon characters, 
contribute to a giant coloring mural and see the world’s largest crayon box.  
 
For the first time in 2017, National Crayon Day will mark the retirement of a current Crayola 
color from the 24-count box. Crayola will unveil the name of the retiring color during the live 
event and announce the release of a brand-new hue. Fans can become part of Crayola history by 
helping to name the new color. 
 
Featured event guests include: 

• Erik Wahl, internationally recognized graffiti artist and best-selling author, who will 
speak about the power of creativity; 

• Three-time Grammy® Award-winning a cappella group, Pentatonix; 
• and Smith Holland, Crayola President and CEO. 

 
“Despite all the technology and digital tools available today, you simply can’t top the magic 
created when a fresh box of crayons meets a blank piece of paper,” said Holland. “National 
Crayon Day is a time to take a moment to unplug and unleash your inner creativity.”  
 
For a detailed National Crayon Day celebration schedule, visit Crayola.com/CrayonDay. Crayon 
fans outside the New York City area can livestream the event beginning at 8:45 AM ET on 
Crayola’s Facebook page, facebook.com/Crayola.  
 
About Crayola 
Crayola makes the tools that bring imagination to life. A subsidiary of Hallmark Cards, Inc., the 
Easton, Pa.-based company is a leader in children’s creative expression products, including the 
iconic Crayola crayon. Consumers can find a wide array of Crayola products in the “Crayola 
Aisle” at all major retailers. For more information, visit Crayola.com or join the community at 
facebook.com/Crayola.  
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Situation Analysis
• After more than 100 years, Crayola 

crayons remain an iconic symbol of 
childhood and creativity
•However, digital apps increasingly 

compete with “analog” tools for creative 
expression
•National Crayon Day is an opportunity to 

recapture the magic of Crayola crayons 
and draw brand attention



Program Goal
Brand Engagement:
By producing a live event in Times Square, 
Crayola can remind consumers that in a 
highly digital world, nothing beats the 
hands-on, tactile expression of creativity 
that follows the opening of a box of 
crayons.



Target Publics
• Families, particularly mothers and 

children, in the Greater NYC area (our 
customers)
• Artists, aspiring artists, and the art 

community of NYC (our friends and 
partners)
•Online Crayola brand fans around the 

country (nostalgia and brand fans, 
collectors, and influencers)



Objectives
• To attract at least 1,000 visitors to the 

Times Square Event
• To engage at least 10,000 online viewers 

in the digital livestream event/crayon 
retirement reveal
• To increase social media chatter about 

Crayola by 150% by the conclusion of 
National Crayon Day



Messaging Themes
•Crayola crayons remain an iconic symbol 

of every generation’s childhood (for 115 
years)
•National Crayon Day celebrates colorful, 

creative expression of all kinds, for 
“children” of all ages
• In a high-tech world, the low-tech crayon 

still holds the magic to spark creativity



Media Strategy
•News release and national media 

pitching
• Facebook advertising and livestream
•Geo-targeted Google display ads to 

follow Moms 
• Snapchat geofilter for attendees to 

encourage sharing and online discussion 
about Crayola 



Facebook Advertising

Create an event page and run targeted ads in 
the Facebook feeds of regional moms



Display Advertising
• Utilize Google Display Network 

ads in varying sizes to engage 
parents who are searching for 
children’s items

• Also target fans searching Crayola 
keywords

• Example shown here is a wide 
skyscraper ad, which lends itself 
to the crayon shape



Snapchat Filter
Leverage social media 
tools such as a custom 
Snapchat geofilter to 
promote social sharing 
about the live event in 
Times Square



Measurement
•Media mentions and event coverage
• Attendance numbers at live event
• Livestream sign-ups recorded on 

Facebook
• Social media mentions measurement and 

comparison to pre-campaign totals
• Facebook follower increase
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